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Communication is a problem-posing dialogue  
between equals engaging in praxis,  

not merely information dissemination. 
Strategic Communication-For behaviour and social change in South Asia, United Nations Childrens Fund 
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The Process of Sensemaking 

Field Research 
Strategic Communication-
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World without words 







The trend of all mass media is towards the visual- from the fairly recent 
replacement of the cash register in fast food chains and cafeterias with 
computers with icons as keys, to the proliferation of computer games. 
Seward Barry, A.M. Visual Intelligence – Perception, Image, and Manipulation in Visual Communication, New York: State University of New York 
Press, 1997 

 



The process of sensemaking 
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We are in the world, we are able to perceive 

The process of sensemaking 
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The process of sensemaking 

Good communication design addresses knowledge, 
attitudes and practices through identifying, 
analysing and segmenting audiences and participant 
groups. 
It involves research of the perception of the 
participants we seek to reach and their perception of 
a sign system.  



What do you 
watch?
Communication 
Channels 

Communication 
Strategy 
Multichannel 
Brand 

What do you see? 
Visual Language 
Semiotics 

Field Research 

What do you use? 
User Interfaces 
 



Visual Language 
Semiotics 

Field Research 



Field Research: What do you see? 



Field Research: What do you see? 



Field Research: What do you see? 



Field Research: What do you see? 
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Strategic Communication: 
Visual Identity  



The process of sensemaking 



Strategic Communication: 
Visual Identity  



A logo is easy to recognize, an ‘eyecatcher’ 
Scalable to any size without loosing it’s 
quality 
Works in color and in black and white 
In printmedia, films and digital media, on 
billboards, walls,  on T-shirts, badges etc. 
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Creating a brand 

Strategic Communication: 
Branding  



Creating a brand- The reward 

THINK-DO-FEEL (OLD MODEL) 
 

FEEL-THINK-DO (NEW MODEL) 
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Reward 

Strategic Communication: 
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Community Mobilization 
 



Strategic Communication 

Communication and PR-Plan 



Community Mobilization 
 

Strategic Communication: 
Branding  



Strategic Communication: 
Branding  

Community Mobilization 
 



Creating a brand- Information and Storytelling 
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MIXED MEDIA APPROACH 
Visual Language  
Construction Worker Welfare Board 



Mixed Media Approach 
Visual Language  
RSBY-Healthcare accessible to all 
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Strategic Communication P-Process 
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